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June. 2013
Selection as  the Japan

Global MICE Cities
Creative city, cultural promotion, and tourism and convention promotion measures are part of an impor-
tant Yokohama growth strategy designed in consideration of the future.
The Culture and Tourism Bureau is striving to generate synergy between these three areas, enhance 
Yokohama's appeal, generate abundant activity and vitality, and make it into a city that stands out from 
the rest both domestically and internationally.
To achieve these, we constantly seek to understand current data, analyze it and apply the PDCA (plan-
do-check-act) cycle in an effort to develop even better policies and measures.
We believe that such efforts lead to the formation of relationships of trust and mutual understanding 
between Yokohama and our citizens as well as corporations, NPOs and other organizations, and every-
one who visits our city. These efforts will also motivate employees of Yokohama and help them to formu-
late and implement even better projects as part of a continuing upward spiral of positive change.
Persistence pays off—these are words in which we believe. In order to use them as the foundation of our 
creative city efforts, we intend to continue with the steady publication of these reports.

Director General of the City of Yokohama Culture and Tourism Bureau
Kozue Nakayama

By utilizing data and the PDCA cycle to build a firm 
basis for execution of affairs while engaging in unified 
pursuit of all three enhancement categories, we strive to 
achieve increased prosperity and economic vitalization.

Three Enhancement Categories 
for Achievement of Targets Culture and Tourism Bureau Budget

HighlightsIntroduction

Organization of the Culture and Tourism Bureau
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Capabilities

Yokohama
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Sep. 2013

Along with Quanzhou City in China and Gwangju City in 
South Korea, Yokohama City was chosen as a Culture 
City of East Asia to lead the new cultural and artistic 
exchange project initiated in 2014 between the three 
countries of Japan, China and South Korea. Yokohama 
engaged in cultural exchanges with the other two cities 
following the opening event in February 2014.
While continuing to make use of creativity cultivated in 
Yokohama since the original opening of our port to the 
world, in 2014 we will transmit our progressive culture 
and arts defined by distinctive Yokohama characteris-
tics throughout Japan and overseas and strive to 
become a cultural and artistic hub that brings together 
artists from around the world with a particular emphasis 
on Asia, all based on the concept of "new collaborative 
and creative power of Yokohama."

Opening event

Sep.–Nov. 2013

YOKOHAMA OTOMATSURI 2013 was held over a 
72-day period as a new, symbolic music festival.
It included 315 diverse music events such as perfor-
mances by world-leading symphony orchestras and 
citizen performance programs and attracted more than 
3.8 million visitors and participants.

Yokohama Pops Orchestra: Baseball Symphony
©Nobuyuki Kobayashi

Music Festival
YOKOHAMA OTOMATSURI 2013

Welcome to the Music Ocean

The number of tourists visiting Yokohama in 2013 
(January–December)* was 31.3 million, representing a 6.5 
million person (26.3%) increase compared to the previous 
year and Yokohama's highest tourist count on record.
Furthermore, tourist-related consumption increased by 
¥41.0 billion (21.3%) compared to the previous year 
for a total of ¥233.4 billion, another all-time high.
Moving forward, we will strive to increase Yokohama's 
appeal to attract numerous visitors from within Japan 
and abroad and cultivate an environment where 
people can enjoy their stays in comfort.
*Numbers of tourists are calculated based on numbers of users at 
lodging facilities, tourism facilities, etc.

31.3 Million Tourists Visit Yokohama
The Highest Number Yet!

City Brand Promotion Office

General Affairs Department

Creative City Promotion Department

Culture Promotion Department

Tourism and
Convention Promotion Department

Culture
and

Tourism Bureau

Planning Division

General Affairs Division

Creative City Promotion Division

Culture Promotion Division

Tourism Promotion Division

Convention Promotion Division

Yokohama City
general account budget 
(original budget)

FY2014

¥1.4 trillion

FY2013

¥1.5 trillion

FY2012

¥1.4 trillion

Yokohama Officially Chosen as
the Host of Culture City of East Asia 2014

9th International Fab Lab Conference 

Amidst intensify-
ing international 
competition to 
at t ract  MICE
( m e e t i n g s , 
i n c e n t i v e s , 
conferences, 
and exhibitions),
the Japan 
Tourism Agency has created the Japan Global MICE 
Cities program to provide concentrated supported for 
municipalities that attract MICE to Japan. Yokohama 
was selected as one of these cities thanks to favorable 
evaluations of our high potential and past accomplish-
ments.
PACIFICO Yokohama, one of the city's primary MICE 
facilities, has been number one for 10 years running in 
rankings by facility for overall event participant counts, 
and it serves as one of Japan's leading multi-function 
integrated MICE facilities.
In FY 2013, the Fifth Tokyo International Conference on 
African Development (TICAD V) as well as many other 
large-scale international conferences were held at 
PACIFICO Yokohama.
In the nearfuture, a new MICE facility will be estab-
lished on the property adjoining PACIFICO Yokohama, 
and the city will continue with active efforts to attract 
MICE as we strive to establish Yokohama as an 
international center for such events.
(The other Japan Global MICE Cities are Tokyo, Kyoto, Kobe and 
Fukuoka.)

Yokohama China Town
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Promotion

Special FeatureCity Brand Creation Project
Promoting New City Brand
Appeal creation projects aim to increase the appeal of 
local resources throughout the city and communicate 
these to the public as appeal points for Yokohama. 
These measures are carried out via collaborative efforts 
between ward and other government offices, citizen 
groups, corporations and others.
In addition to promotional efforts implemented using the 
"Yokohama Tsunagari-no-mori Walking Map," which was 
created through cooperative efforts with relevant ward 
offices and other government offices in FY 2013, a 
five-ward joint walking event making use of the history of 
the old Tokaido Highway was organized by Tsurumi, 
Kanagawa, Nishi, Hodogaya and Totsuka Wards.
We will continue with efforts to increase the appeal of 
local resources and communicate this appeal to the 
public throughout FY 2014.

Brand Slogan

Promotional poster for the docking of a cruise ship in Yokohama's portPromotional movie

Projects regarding which communication of information is considered 
very important for creation of the appeal needed to cultivate the Yoko-
hama brand are designated as “priority promotion projects.” We carry 
out effective and focused promotional programs for these projects.

Priority Promotion Projects

Promotion via wrap advertising on electric vehicles

An event that has the potential to 
attract future visitors

Beworthy of promotion throughout the 
country (or Tokyo metropolitan area)

That has potential to be representa-
tive of Yokohama

Attract attention around the country

The relevant facility or facilities must 
have low recognition and visitor 
rates but be highly recommended 
and facilitate a strong promotion 
effect

1

2

3

4

5

Priority Promotion Project Selection Criteria

Fifth Tokyo International Conference 
on African Development (TICAD V)
Docking of a cruise ship in port

Yamate Western-style Houses 
YOKOHAMA OTOMATSURI 2013
(excluding YOKOHAMA JAZZ PROMENADE 2013)

YOKOHAMA JAZZ PROMENADE 
2013 
2013 ITU World Triathlon Series 
YOKOHAMA
PHOTO YOKOHAMA 2014

Total

■Priority Promotion Projects in 2013

No. of Visitors (people)

－

－

1,025,314

3,811,324

146,000

248,000

429,678

5,660,316

¥10.86 billion

¥1.82 billion

¥0.95 billion

¥0.45 billion

¥1.12 billion

¥0.54 billion

¥0.2 billion

¥15.94 billion

Advertising Value 
ConversionInclusions in Media

2,295

798

366

489

218

163

235

4,564

Project

We utilize our websites to actively distribute information in the tourism, culture and art fields.
Information on recommended events in Yokohama, recommended sightseeing courses and restaurants, and 
other such information is made available on the Yokohama Visitors’ Guide website in collaboration with other 
nongovernment websites. We offer smartphone compatibility and also make use of Facebook and Twitter.
Through Yokohama Art Navi, we provide art-related information for Yokohama City (performances, exhibitions, 
entertainment events, traditional theatre, lectures and seminars, workshops, etc.).

State of Internet Utilization

■ No. of Website Page Views (PVs)

Yokohama Art Navi

Yokohama Visitors’ Guide website

FY2013

3,295,567

21,753,081

FY2012

1,697,394

16,745,310

FY2011

1,616,448

12,165,818

Yokohama Tsunagari-
no-mori Walking Map Yokohama's Old Tokaido 

Highway Walking Map

Yokohama: cherishing and protecting things with historic value, 
constantly offering new discoveries, filled with sensations charac-
terized by refined sensibilities, and bursting with excitement that 
will make your heart leap.
We have established this slogan as a symbol for Yokohama City's 
brand, and we are implementing measures and 
projects based on the slogan while endeavoring 
to promote it further. 

Yokohama Film Commission Project

© 2014 L♡DK Production Committee

Yokohama Film Commission Project
As part of sales efforts to promote 
Yokohama City and attract more 
tourists, we make the necessary 
preparations to support location in 
Yokohama and respond to requests 
for use of local sites as locations.

Yokohama Story

L♡ＤＫ

The Family Game

Kuro Coarch

Title

Nov. 16, 2013

Apr. 12, 2014

Apr. 17– 
June 19, 2013
Oct. 11–
Dec. 13, 2013

Jan. 7–
Mar. 25, 2014

Movies

Television 
Dramas
(Series)

Animation-
Commercials

■ Major Projects Supported by Yokohama Film Commission

Hamatora

Release Date / 
Broadcast Date 

(Period)
Release 

Venue/Channel
Yokohama Burg 13, 
other theaters

TOEI THEATRES 
nationwide

TBS

Fuji Television Network

TV TOKYO
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Prosperity
In 2008, Yokohama hosted visitors 
numbering in the twenty thou-
sands for school trips, and in FY 
2013 the highest number of such 
visitors recorded in the last six 
years came to Yokohama due to 
promotional efforts around Japan.
Future-oriented, highly effective 
tourist attraction efforts based on 
the approach of "making unforget-
table school-trip memories in Yoko-
hama to encourage repeat visits" 
are being conducted through coop-
erative efforts with the Yokohama 
Convention & Visitors Bureau.

Special Feature
Special FeatureMulticulturally-oriented Hospitality

Among the rapidly increasing travelers from Southeast Asia, a significant number of visitors are Muslims (followers 
of the religion of Islam).
In June 2013, the Japan Tourism Agency selected Yokohama as a central location for the 
cultivation of a more accommodating environment for Muslim travelers, and Yokohama 
initiated a variety of relevant measures.
With the aim of making the city's environment a comfortable place for Muslim travelers 
during their stays, training to teach about Muslim daily customs was provided to local 
businesses in Yokohama in FY 2013.
In addition, measures were undertaken to transmit information 
via websites, social networking services and so forth regarding 
restaurants, sightseeing destinations and other hot spots recom-
mended by Muslim exchange students residing in Yokohama.
In FY 2014, Yokohama is continuing with efforts to create a 
comfortable environment for Muslim travelers by equipping local 
facilities with the prayer mats and compasses needed for daily 
customs and pursuing other such measures. Prayer mat and compass available in a Yokohama hotel

Record-high Number of Tourists and Tourism-related Consumption
Representing the highest numbers in history since the first such statistics were compiled in 2009, Yokohama 
hosted 31.3 million tourists and saw ¥233.4 billion in tourism-related consumption.
Note: Tourism-related consumption amounts were calculated by multiplying the number of tourists by the average consumption amount.
Note: Average consumption amount was calculated according to the FY 2013 Yokohama City Survey on Changes in Tourism and Consumption Trends 
         (25-nendo Yokohama-shi Kanko-dotai Shohi-doko Chosa)

Yamashita Park

The Queen Elizabeth docks in Yokohama for the first time

■ Changes in Numbers of Tourists and Tourism-related Consumption (2011–13)

Project example: tie-up with JAL (Japan Airlines Co., Ltd.) for 
sales via the JAL SHOP in-flight magazine of collaborative 

products developed with Yokohama Goods 001

No. of tourists Tourism-related consumption

0

50

100

150

200

250

(billion yen)

0

5

10

15

20

25

30

35

(million people)

2011 2012 2013

22.29
million

¥190.6 billion

¥192.4 billion
(+ ¥1.8 billion)

¥233.4 billion
(+ ¥41.0 billion)

31.34
million

+ 6.53
million(        )(        )

24.81
million

+ 2.52
million

Note: Values in parentheses represent change compared to 　     
          the previous year.

Increases in Students Visiting on School Trips

Note: FY 2013 results include persons who made lodging reservations.

0

10,000

20,000

30,000

40,000

50,000
(Persons)

FY2011

7,191

10,498

14,039
FY2012

9,282

15,134

16,876
FY2013

11,369

15,155

17,542

Total: 
31,728

Total: 
41,292

Total: 
44,066

■ Numbers of School Trips
Elementary school High schoolJunior high School

Major hotels in Yokohama achieved high occu-
pancy rates again in 2013, resulting in the highest 
overall rate in the last three years.

High Occupancy at Major Hotels in Yokohama

0

20

30

40

50
(10,000 people)

201320122011

29

40

44

■ Total Numbers of Foreign Visitors Staying  
    Overnight at Lodging Facilities in Yokohama City

Due to factors such as the relaxation of visa requirements 
for visitors from Southeast Asian countries and diffusion of 
measures to raise the value of the yen, the number of 
foreign visitors to Japan exceeded 10 million for the first 
time, and Yokohama also recorded an all-time high for 
number of visitors staying overnight at lodging facilities.

State of Overseas Visitors to Japan

0

（%）

201320122011

74%

83%
85%

70

80

90

■ Occupancy Rates for Major Hotels in Yokohama

Tie-ups with Private Sector 
Companies
With the aim of utilizing the strengths of both public-sector 
and private-sector partners to enhance project results, 
Yokohama City entered into tie-ups with private-sector 
companies in order to implement projects to increase 
numbers of tourists visiting Yokohama.
In FY 2013, Yokohama engaged in separate, coopera-
tive promotional projects with three different companies 
with the goal of attracting visitors from overseas as well 
as other parts of Japan.
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Yokohama City: International Center for MICE

1,000

800

600

400

200

0

(Conferences)

2011 2012 2013

919

464

286

153
84

952

547

326

225

80

994

436

318

228

51

Singapore Brussels Vienna

Tokyo (23 special wards) Yokohama

■ Number of International Conferences Hosted (UIA)

Effects of MICE

In addition to increasing the number of MICE held, we are striving to enhance the beneficial effects on 
society of these international events, particularly in terms of educating members of the next generation.
When the Computer Entertainment Developers Conference 2013 (CEDEC 2013) was held in FY 2013, we 
created opportunities for high school, undergraduate, graduate and vocational school students in Yoko-
hama to participate through game design workshops, attendance at the keynote address and so forth.

Prosperity

YOKOHAMA JAZZ PROMENADE
Optimum Jazz Orchestra at Canal Park © Crew Wada

Yokohama organizes and 
co-organizes large-scale 
events that utilize the appeal-
ing qualities of local commu-
nities and effectively gener-
ate popular buzz and attract 
visitors, and also provides 
support for nongovernment 
events in order to improve 
the city’s image and draw in 
more visitors.

Creating Prosperity through Events

Criteria for an "international convention" (UIA standards):
1. Convention organized or sponsored by the headquarters of an 
    international organization(s) (organization(s) registered under the UIA)

a. At least 50 participants
b. At least 3 participating countries (including the host country)
c. Event period of at least 1 day

or
2. Convention organized by an international organization(s) and/or its 
    national branch(es)

a. At least 300 participants
   (among these, at least 40% must be from a country other than the 
    host country)
b. At least 5 participating countries (including the host country)
c. Event period of at least 3 days

According to the latest statistics (2012) on 
international conventions released by the Japan 
National Tourism Organization (JNTO), Yokohama 
City ranked first in number of event participants 
and second in number of medium- and large-
scale international events held in the "number of 
 events hosted" category
Furthermore, Yokohama hosted 51 international 
convention events (ranked 31st worldwide) 
according to 2013 international convention statis-
tics compiled by the Union of International Asso-
ciations (UIA), an organization that performs 
surveys and compiles statistics in the international 
realm.
PACIFICO Yokohama, one of the city's primary 
MICE facilities, has an excellent record of hosting 
international conventions, medical conferences 
and so forth. However, the facility is more than 20 
years old and thus requires measures against 
aging and to strengthen competitiveness, which 
is why large-scale repairs and improvements 
were initiated in 2013. 

DatesConventions Name

2018

2017
Sep. 3–8 6

3

■ Major International Conventions Successfully Attracted to Yokohama (in FY 2013)

Annual Meeting of Japan Society of 
Clinical Oncology

24th Congress of the International 
Commission for Optics

Conventions 
Period

No. of Participants 
(Persons)

1,200

10,000

Among Participants, No. 
from Overseas (Persons)

500

50

1st

2nd

3rd

4th

5th

2010 2011 2012

PACIFICO 
Yokohama

Kyoto Interna-
tional Conference 

Center

Kobe International 
Conference 

Center

Kobe International 
Exhibition Hall

Kobe International 
Exhibition Hall

Osaka Interna-
tional Convention 

Center

Kyoto Interna-
tional Conference 

Center

Fukuoka Interna-
tional Congress 

Center

Fukuoka Interna-
tional Congress 

Center
Nagoya Congress 

Center

Tokyo Big Sight

Tokyo Big Sight

Kyoto Interna-
tional Conference 

Center

PACIFICO 
Yokohama

PACIFICO 
Yokohama

Note: Rankings for 2013 are scheduled to be announced in November 
2014 and thus not included here.

■ International Convention Facility Rankings by 
    Number of Convention Participants (JNTO)

International Dairy Federation (IDF) World Dairy Summit 2013

Minato Festival The Yokohama Parade International 
Fancy Dress Parade

No. of Visitors (* as reported by event sponsors)
Event Name

Yokohama Street Performance

Noge Street Performance

YOKOHAMA CENTRAL TOWN FESTIVAL

Yokohama Port Festival

Yokohama Sparkling Twilight

Koganecho Bazaar

YOKOHAMA JAZZ PROMENADE

WORLD FESTA YOKOHAMA

Diwali in Yokohama

SHINYOKOHAMA PERFORMANCE

Smart Illumination Yokohama

Dates (FY 2013)

Apr. 20‒21

Apr. 20‒21

Apr. 27‒28

May 3

May 24‒26

June 8‒9

Sep. 7‒8

Sep. 14‒Nov. 24

Oct. 12‒13

Oct. 12‒13

Oct. 19‒20

Oct. 19‒20

Oct. 23‒27

Jan.‒Mar. 2014

FY2011
720,000

670,000

150,000

- 　

870,000

120,000

- 　

92,524

126,000

400,000

120,000

310,000

30,000

337,425

FY2013
410,000

470,000

370,000

350,000

1,059,926

750,000

220,000

14,409

146,000

330,000

150,000

185,000

80,000

429,678

FY2012
560,000

630,000

420,000

340,000

996,999

700,000

120,000

20,760

137,000

330,000

200,000

285,000

190,000

432,342

■ Numbers of Visitors to Major Events

PHOTO YOKOHAMA 
(CP + Event Support Project)

Minato Festival The Yokohama Parade 
International Fancy Dress Parade

Yokohama Street Performance 
in Minatomirai 21

Special Feature

The Fifth Tokyo International Conference on African Development 
(TICAD V) was held in Yokohama from June 1 to 3, 2013.
Based on the three pillars of "Mutual Growth" "Familiarity" and 
"Hospitality," this event promoted exchanges with Africa through 
encouragement of greater understanding of Africa, creation of business 
opportunities, a symposium on women's empowerment and more.
Because this event provided an unparalleled opportunity to showcase 
Yokohama's top-notch convention hosting and support capabilities, 
Kanagawa Prefecture and relevant local organizations cooperated in 
support efforts to ensure the conference's safe and smooth execution.

Event Overview
Participants: more than 4,500
Participating Countries: 51 African countries including 39 heads of state and government leaders
31 development partner countries and Asian countries
72 representatives from international and regional organizations, private-sector organizations, NGOs and so forth

Welcome reception co-hosted by the prime minister of 
Japan and mayor of Yokohama (presented by the 

Ministry of Foreign Affairs of Japan)

Yokohama Hosts the Fifth Tokyo International 
Conference on African Development (TICAD V)
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Yokohama has various cultural, art, tourism and other facilities, primarily in the city-center waterfront area.
The following section provides an overview of facilities and numbers of visitors.

Community Development
Overview of Key Facilities

Tourism and MICE Facilities

Art and Cultural Facilities

Yokohama City Performance Arts Center
(Yokohama Nigiwaiza)

Hatsunecho, Koganecho and Hinodecho Neighborhoods

Yokohama Minato Mirai Hall Yokohama Museum of Art

Yokohama Noh Theater

Yokohama Red Brick Warehouse No.1

YOKOHAMA CREATIVECITY CENTER (YCC)

BankART Studio NYK Steep Slope Studio
This former wedding hall has been renovated for use as training 
studios for the performing arts.
Serving as a center for the discovery and cultivation of new 
human resources, the facility provides support for public perfor-
mance production activities and 
so forth.

(Persons)

FY2011 FY2012 FY2013
0

5,000

10,000

15,000

20,000

25,000

12
,5

13

18
,2

55

20
,8

53

ZOU-NO-HANA TERRACE
This facility was opened in June 2009 as a commemorative project 
marking the 150th anniversary of the opening of Yokohama’s port.
Located in Zou-no-hana Park, it serves as an artists’ space with 
combined resting area, providing a venue for cultural and tourism-
related exchanges.

Photo:DAICI ANO

(Persons)

FY2011 FY2012 FY2013
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250,000
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Photo:Yasuyuki Kasagi

PACIFICO Yokohama

Sankeien Garden

YOKOHAMA DOLL MUSEUM

YOKOHAMA ARENA

Yokohama Marine Tower

(No. of visitors to Koganecho Bazaar)
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40,000

60,000

80,000

100,000
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This performing arts hall seats 391 when box and bench seating 
are included. A rich assortment of performances are hosted at 
this popular entertainment venue, including rakugo and manzai 
comedy, kodan storytelling, rokyoku narrative singing and more.

In addition to Noh drama and kyogen comic theater, this Noh 
theatre boasting 140 years of history proactively hosts Japanese 
and Asian performance and entertainment events as well as 
workshops geared toward children.
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Located in a warehouse building completed in 1913, this facility 
serves as a venue for contemporary dance performances, 
contemporary art and other cultural activities.
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This large-scale MICE facility combines a 5,000-person interna-
tional convention hall, a 20,000 m2 exhibition hall and a hotel all in 
one place.
It serves as Yokohama's primary MICE facility, operated with the 
aim of making Yokohama an 
international tourism and MICE city.

(10,000 persons)

FY2011 FY2012 FY2013
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100

200

300

400

500

354 389 423

This Japanese garden occupying an area of approximately 
175,000 m2 features a masterful arrangement of buildings with 
high historic value (10 designated as important cultural proper-
ties and 3 designated by Yokohama City as tangible cultural 
properties) relocated from places 
such as Kyoto and Kamakura. (Persons)

FY2011 FY2012 2013
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Featuring a spacious concert hall (2,020 seats) with a large pipe 
organ, this facility with a sea view is loved by visitors from Japan 
and overseas and offers music events catering to the tastes of a 
wide range of audiences.

(Persons)
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The tower was renovated and reopened in May 2009 to mark the 
150th anniversary of the opening of Yokohama’s port.
This tourism and exchange facility hosts an observation deck at 
an elevation of 94 m, cafes, restaurants, a Yokohama souvenir 
shop and more. (Persons)
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This museum houses more than 13,000 folk dolls and locally crafted 
dolls from more over 140 different countries.
Exhibits include displays of priceless dolls made by Goyo Hirata, who 
was considered a living national treasure, as well as spiritual dolls 
from around the world and more.

(No. of paying visitors)
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This museum has approximately 11,000 works of art from the 
modern period onward. 
In addition to its seven exhibition room, the art studio offering a 
rich variety of workshop events and other such features make this 
one of Japan's leading facilities. (Persons)
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This organization makes use of the historical former Daiichi Bank 
Yokohama Branch building as a center for implementing creative 
city measures, including provision of support for the activities of 
artists and creators and other such efforts.

(Persons)
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Former shops which were once involved in illegal business practices as well 
as newly established studios underneath the Keikyu Corporation elevated 
railway tracks are now being used by artists, local citizens and others as 
venues for their activities as part of local 
revitalization and community-building 
efforts revolving around art.
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This organization utilizes renovated warehouse buildings as 
event halls, galleries and more, operating them as "alternative 
spaces" for communication of creative activities.

©BankART1929
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This large, multipurpose event hall in the main arena has a 17,000-person 
maximum capacity and boasts computer-controlled, moveable spectator 
seating which enables effective adjustment of floor space to meet the 
specific needs of each event.
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ARTS COMMISSION YOKOHAMA
Artist-in-residence (AIR) programs enable artists to live in a certain location while undertaking creative activities.
Participating artists come into contact with local culture, history and community members which stimulate and 
inspire them, providing the driving force for new types of creative activity.
In FY 2013, AIR programs were carried out at Creation Bases with 20 different countries and regions, providing 
opportunities for local residents to experience creative activities by involving themselves with the production and 
presentation processes.

Artist-in-residence (AIR) Programs with Other Countries
This organization supports artists and creators, NPOs, citizens, companies, universities and others that 
engage in creative activities in Yokohama and strives to cultivate an environment that facilitates such activities.
ARTS COMMISSION YOKOHAMA serves as a comprehensive contact point for artists and creators by provid-
ing consultations regarding venues for carrying out and presenting creative work, useful information, project 
support (concrete support in terms of workspace equipment and so forth as well as support for carrying out 
and presenting creative activities), information on Creative City Yokohama endeavors and more.

We support artists and creators by helping them 
open studios, workshops, offices and so forth in 
the Kannai and Kangai districts.
By concentrating creative activities and industries 
in these areas, we aim to revitalize the districts. 

Support Artists and Creators to have Their Own Workspaces

■ Number of Cases of Support Provided for Artists 
and Creators to Have Their Own Workspaces

FY2011
11

FY2012
13

FY2013
5

Opening of Artists' and Creators' Workplaces to the Public: KANNAIGAI OPEN!
During this event, artists’ and creators’ workplaces in Yokohama’s Kannai and Kangai districts are opened 
to the public for a limited time.
A wide range of fields is covered, including design, fashion, architecture and fine arts, and buildings used 
include former warehouses, banks, offices and more that have each been uniquely renovated for use as 
offices, artist workspaces and other such purposes.
The event provides opportunities for people to personally experience creativity at nearby locations.

■Program Results (FY 2013)

BankART
Studio NYK South Korea / 3 people Taiwan / 1 person

Koganecho

South Korea / 1 person
United Kingdom / 1 person
Sweden / 3 people
Vietnam / 2 people

Italy / 4 people

France / 4 people
Philippines / 2 people

Taiwan / 3 people
China / 1 person

Canada / 1 person

Indonesia / 2 people
United States / 1 person
Thailand / 2 people
Ireland / 1 person
Russia / 1 person

Republic of Macedonia / 2 people Turkey / 1 person Lebanon / 1 person
Netherlands / 1 person

China / 1 person
YOKOHAMA 

CREATIVECITY 
CENTER

Taiwan / 1 personBankART
Studio NYK

Australia / 1 personZOU-NO-HANA 
TERRACE

China / 2 people
YOKOHAMA 

CREATIVECITY 
CENTER

To Yokohama 
from overseas

39
people

To Yokohama 
from overseas

39
people

From Yokohama 
to overseas

4
people

From Yokohama 
to overseas

4
people

Special Feature

Occupying part of the Dockyard Garden at The Landmark Tower Yokohama, the urban shared-use space 
BUKATSUDO made its debut in June 2014.
In order to utilize a historic building owned by a private-sector corporation (Mitsubishi Estate Co., Ltd.), the 
Yokohama Arts Foundation advertised for companies to head up this endeavor, and the company that was 
selected (ReBITA Inc.) currently runs the project.
A joint committee involving affiliated organizations* was established to provide support for these operations.
This represents Yokohama's first public-sector collaboration of this kind.
The facility includes a kitchen, studio, workshop, meeting room and other facilities which can be rented in 
time blocks. There are also workspaces and clubhouses that are available to members only, a coffee stand 
that is open to everyone, and more.
The purpose of this project is to create  new communities and 
firmly establish them as part of the local area. (The grand opening 
is scheduled for October 2014.)

● For details, visit http://www.bukatsu-do.jp

* Yokohama City; Yokohama Arts Foundation; Mitsubishi Estate Co., Ltd.; and 
Mitsubishi Jisho Property Management Co., Ltd.

Project kickoff event (clubhouse area)

Collaboration with the Private Sector in 
a Unique Undertaking:
Debut of the BUKATSUDO Shared-use Space to Host Club Activities for Adults!Creative Industry Model Projects

These measures, which were started in FY 2013 in order to create new business opportunities and promote the devel-
opment of creative industry, provide support for ambitious and creative activities pursued by artists and creators—who 
are becoming increasingly concentrated in city-center districts—
as well as such activities pursued by small and medium-sized 
businesses in Yokohama.
"Matching coordinators" bring both parties together and provide 
support while securing sales channels, factoring in profitability 
for participating corporations and so forth.
We selected the matching coordinators, whose play a central 
role through coordination efforts, 
and held interviews and so forth 
with small- and medium-sized 
companies located in Yokohama.
In addition, prototype products 
from five companies were 
presented at YOKOHAMA 
RE:ACTION, a corporate match-
ing event held at the end of the 
fiscal year.

Companies

Cooperative effortsCooperative effortsCooperative effortsCooperative efforts

Creators

CollaborationCollaboration

New projects 
rich with 
creativity

Yokohama 
Industrial 

Development 
Corporation

 (IDEC Yokohama)

Specialists

Outsourcing

Yokohama City

YOKOHAMA 
CREATIVECITY 

CENTER
ARTS COMMISSION 

YOKOHAMA 
consultation point

Matching 
coordinator team

Creation of 
business 

participation 
opportunities

Proposal of 
business plans that 
incorporate popular 

topics, specific 
needs, etc.

Deliberations regarding product 
development by members of small 

and medium-sized business located in 
Yokohama and matching coordinators

KANNAIGAI OPEN! 5 event space (NOSIGNER)

■ Numbers of Artist and Creator Workplaces 
Opened to the Public

0

50

100

150

200
(Workplaces)

113
workplaces

198 workplaces 200 workplaces

FY2013FY2012FY2011

Community Development
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Young Musical Performers Gather in 
Yokohama
■ Classic Yokohama
Classic Yokohama, the biggest music competition in the nation 
centering on the "Student Music Concours of Japan" nationwide com-
petition event, provides opportunities for young musicians to perform 
as well as music events for the citizens of Yokohama to enjoy at 
nearby locations.
Various music events including salon concerts, concerts at art muse-
ums and more are held at venues both large and small throughout 
the city over a two-and-a-half month period. In FY 2013, concert 
programs were conducted in collaboration with YOKOHAMA OTO-
MATSURI 2013.
■ International Music Seminar: Music Masters Course Japan (MMCJ)
Young musical performers from all over the world gathered at Yoko-
hama Minato Mirai Hall and lodged together during this seminar. 
Participants were taught by Alan Gilbert, a conductor and the creator 
of this seminar, as well as Naoto Otomo and other world-class perform-
ers and then presented the results of their efforts by holding a concert.

Civic Art Gallery:
New Gallery Opens in October 2014!
The Yokohama Civic Art Gallery was formerly located inside the Yoko-
hama City Education and Culture Center. However, a decision was 
reached to demolish this building following the Great East Japan 
Earthquake due to concerns about the structure's poor earthquake 
resistance, structural aging and so forth.
After deliberating on the matter, Iseyama Hall—a former employee 
welfare facility—was selected to be the site of the new Civic Art 
Gallery following facility refurbishments. Gallery operations were 
temporarily suspended starting in March 2013 and construction at 
the new venue began in August of the same year.
The new Gallery is scheduled to open on October 10, 2014. External appearance

Yokohama City Art and Culture Education Program Promotion Project
Classes providing participants with opportunities to 
experience art and culture were led by artists in order 
to improve the expressive and communication abilities 
of children who will lead the next generation.
Specialized staff from cultural facilities, art-related 
organizations and so forth served as coordinators, 
who planned classes together with schoolteachers 
and artists in order to achieve effective educational 
programs tailored to the aims of each school.

Local Cultural Support Project (Yokohama Artsite)
The Yokohama Artsite project led by local 
citizens, NPOs and others provides support for 
cultural and artistic activities by utilizing local 
resources within Yokohama and collaborating in 
continual efforts with local citizens.
The project aims to promote networking and 
community vitalization throughout the city.

The Yokohama Art Action Project's fundamental concept entails 
communication of Yokohama's appeal both within Japan and 
abroad as well as cultivation of prosperity and economic vitaliza-
tion through wide-ranging Yokohama citizen participation, cultiva-
tion of future generations, and world-class culture and art.
In addition to the three uniquely Yokohama-style concepts of "neo 
crossover," "expansive feeling" and "reaching out to Asia and beyond," 
the  YOKOHAMA OTOMATSURI 2013 music festival was also held.

Yokohama Art Action Project
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Elementary school Junior high School

Special needs education schools No. of Programs

"100-person Action Painting!"
Yokohama Municipal Kibogaoka Elementary School 
(hands-on experience / art / Asahi Ward)

"Expression Using The Body"
Yokohama Municipal Sobuyama Elementary School 
(hands-on experience / dance / Konan Ward)

FY2011
11

FY2012
17

FY2013
19

■ Number of Projects Selected by 
Yokohama Artsite

■ Numbers of Programs Held and 
Numbers of Schools

6th Yokohama Forest Art Exhibition at Laboratory of 
the Forest 2013 (Midori Ward): participants taking an art 
tour of Masaru Mori's works including explanations and interviews
Organizers: GROUP Sozo and Mori-no-koe

Note: The number of times a program was 
held at each school differed by program.

Event Period: 72 days from Sep. 20 to Nov. 30, 2013
Venues: Yokohama Minato Mirai Hall and other cultural and tourist facilities inYokohama.
Organizer: Yokohama Arts Festival Executive Committee
Total No. of Event Programs: 315 (14 organized, 37 co-organized, 12 supported, 252 publicity collaborations)
No. of Visitors: 3,811,324 (New Program Visitors: 809,483 people / 130 programs)
Note: Dance Dance Dance @ YOKOHAMA 2012, part of the FY 2012 Yokohama Art Action Project, drew 1,253,153 visitors.

Overview of YOKOHAMA OTOMATSURI 2013

Special Feature

MMCJ 2013: indoor music concert 
performed by seminar participants

Classic Yokohama 2013: salon concert at 
the YOKOHAMA CREATIVECITY CENTER

Regimental Band Coldstream Guards Parade

Community Development

Total: 
77

Total: 
92
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Yokohama City’s Policy Regarding Culture, Art and Creative City Measures
In December 2012, the Culture and Tourism Bureau established Yokohama City's Policy Regarding Culture, 
Art and Creative City Measures in order to promote integration of culture- and art-related measures with 
creative city measures to produce a greater synergistic effect.
[Basic Principles]
● Each citizen is a wellspring of vitality and creative talent.
● Therefore, we will strive to promote culture and art, which are tied to improvements in citizens’ lives.
● By initiating various measures that take advantage of the creativity inherent in culture and art, we strive to vitalize 

the community and more as part of creative urban development efforts. We aim to create new prosperity and 
vitalize the economy through creative undertakings utilizing Yokohama’s social resources, development of culture 
and art that moves people emotionally, etc.

Basic Information

Yokohama City Mid-Term4 Year Plan 2014 ~ 2017 (preliminary draft)

With the aim of pioneering a new future for Yokohama, we aim to gather knowledge and strength from all 
kinds of people and engage in cooperative efforts with various organizations by sharing policies and mea-
sures—the foundations of this new future—with all of Yokohama's citizens and corporations as the entire city 
works together to realize the Yokohama General Plan (Long Term Vision).*
The following are measures in the plan that relate to the Culture and Tourism Bureau.
* A 20-year foundational plan for Yokohama City (scheduled for conclusion around 2025).

[Objectives and Orientation]
● Utilize the excellent opportunity provided by the decision to hold the Olympic and Paralympic Games in Tokyo by 

conducting city promotion measures to enhance the presence and brand strength of Yokohama both in Japan and 
overseas

● Strengthen measures to attract visitors from both within Japan and abroad and make the city's environment more 
welcoming for tourists while encouraging visitors to explore the city more in order to generate prosperity and vitality

● Establish a new, integrated MICE facility on the property adjacent to PACIFICO Yokohama
● Strive to expand the functionality of MICE facilities while continuing with active efforts to attract medium- and large-sized 

international conventions, medical conferences and other such events that induce a large economic ripple effect with the 
aim of establishing Yokohama's position as an international center for MICE in a manner befitting a Japan Global MICE City

Tourism and MICE (Measure 23)

Indicator
1

2

3

Latest Results

51 (in 2013)

440,000 (in 2013)

¥233.4 billion (in 2013)

75/year

600,000/year

¥247.5 billion

Target Values (End of FY 2017)

[Indicators]

Tourism-related consumption

Number of International Conferences 
Hosted (UIA Standards)
Total Numbers of Foreign Visitors Staying 
Overnight at Lodging Facilities

Four Creation Bases: YOKOHAMA CREATIVECITY CENTER, BankART Studio NYK, ZOU-NO-HANA TERRACE, Koganecho Studio / Hinode Studio

[Objectives and Orientation]
● Enhance support efforts for citizen culture and art activities throughout Yokohama City while providing opportunities 

for children to experience culture and art and discovering, cultivating and supporting talented new artists with the 
aim of nurturing members of the next generation

● Utilize local resources within Yokohama to bring together artists and creators to promote creative industries in 
pursuit of community-building that makes use of creativity

● Communicate Yokohama's appeal both within Japan and abroad as a cultural hub for Asia through the continued 
hosting of unique art festivals characteristic of Yokohama such as YOKOHAMA TRIENNALE, pursuit of Culture City 
of East Asia measures, and so forth

Cultivation of appeal and vitality through culture, art and Creative City measures (Measure 24)

40.1% (FY 2013)

Indicator

1

2

3

Latest Results

280

50％

Target Values (End of FY 2017)

[Indicators]

Percent of visitors from the greater Tokyo area to the 
Yokohama Museum of Art and Yokohama Minato Mirai Hall
(Kanagawa Prefecture excluding Yokohama, and Tokyo, Saitama and Chiba Prefectures)

Yokohama City Art and Culture Education Program 
Promotion Project:
number of school programs implemented
Awareness rate in Yokohama City of Creation 
Bases (4 locations*)

Yokohama Museum of Art: 17%
Yokohama Minato Mirai Hall: 17%

205 (FY 2013)

Yokohama Museum of Art: 14.9%
Yokohama Minato Mirai Hall: 15.6% 
(FY 2013)

Facility Name Location Telephone Number(+81) Website
List of Cultural and Tourist Facilities

45-221-0325

45-663-2812

45-261-5467

45-661-0602

45-250-5388

50-5525-2689

45-221-0300

45-682-2020

45-263-3055

45-231-2525

45-211-1515

45-315-2828

45-910-5656

45-662-1221

45-511-5711

45-440-1211

45-848-0800

45-364-3810

45-771-1212

45-986-2441

45-985-8555

45-866-2501

45-896-2000

45-805-4000

45-243-9261

45-337-0011

45-544-1881

45-782-7371

45-761-3854

45-623-8904

45-622-5002

45-325-0411

45-221-2155

45-621-0634

45-664-1100

45-671-9361

45-474-4000

http://www.yaf.or.jp/yma/index.php

http://www.yaf.or.jp/mmh/index.php

http://ynt.yafjp.org/

http://nigiwaiza.yafjp.org/

http://www.yokohama-akarenga.jp/

http://ycag.yafjp.org/

http://artazamino.jp/

http://kannaihall.jp/

http://salvia-hall.jp/

http://kanack-hall.jp/

http://www.himawari-sato.com/

http://www.sunheart.info/

http://www.sugigeki.jp/

http://www.m-artpark.com/

http://www.philiahall.com/html/

http://www.totsuka.hall-info.jp/

http://www.lilis.jp/

http://theatre-fonte.com/

http://www.yaf.or.jp/yoshino/

http://iwama.exblog.jp/

http://o-kurayama.com/

http://www.nagahama-hall.com/

http://www.kuraki-noh.jp/

http://www.yokohamasitougeicenter.com/

http://osaragi.yafjp.org/

http://www.stspot.jp/index2.html

http://www.pacifico.co.jp/

http://www.sankeien.or.jp/

http://marinetower.jp/

http://www.doll-museum.jp/

http://www.yokohama-arena.co.jp/

6-50-1 Honcho, Naka-ku, Yokohama

3-9 Kaigandori, Naka-ku, Yokohama

2-158 Hinode-cho, Naka-ku, Yokohama

1 Kaigandori, Naka-ku, Yokohama

26-1 Oimatsu-cho, Nishi-ku, Yokohama

5-26 Yoshino-cho, Minami-ku, Yokohama

1-7-15 Iwama-cho, Hodogaya-ku, Yokohama

2-10-1 Okurayama, Kohoku-ku, Yokohama

1-1-1 Minato Mirai, Nishi-ku, Yokohama

15 Yamashita-cho, Naka-ku, Yokohama

18 Yamashita-cho, Naka-ku, Yokohama

3-10 Shinyokohama, Kohoku-ku, Yokohama

YOKOHAMA CREATIVECITY CENTER

BankART Studio NYK

Koganecho Area Management Center

ZOU-NO-HANA TERRACE

Steep Slope Studio

PACIFICO Yokohama

Sankeien Garden

Yokohama Marine Tower

YOKOHAMA DOLL MUSEUM

YOKOHAMA ARENA

Tsurumi Ward Culture Center (Salvia Hall) 

Kanagawa Ward Culture Center (Kanack Hall)

Konan Ward Culture Center (Himawari-no-Sato) 

Asahi Ward Culture Center (Sunheart)

Isogo Ward Culture Center (Sugita Theatre)

Midori Ward Culture Center (Midori Art Park)

Aoba Ward Culture Center (Philia Hall)

Totsuka Ward Culture Center (Sakura Plaza)

Sakae Ward Culture Center (Lilis)

Izumi Ward Culture Center (Théâtre Fonté) 

Yoshino-cho Citizens’ Plaza

Iwama Citizens’ Plaza

Okurayama Memorial Hall

Nagahama Hall

Kuraki Noh Stage

Pottery Center

The Osaragi Jiro Memorial Museum

ST Spot

Creation Bases

Art and Culture Facilities

Tourism and MICE Facilities

Yokohama City Performance Arts Center
 (Yokohama Nigiwaiza)

Yokohama Civic Art Gallery
 (scheduled to open on Oct. 10, 2014)

Yokohama Museum of Art

Yokohama Minato Mirai Hall

Yokohama Noh Theater

Yokohama Red Brick Warehouse No.1

Yokohama Civic Art Gallery Azamino
Yokohama Civic Culture Hall 
(Yokohama Kannai Hall)

Yokohama City film culture facilities
(three buildings at the Graduate School of Film and  
 New Media, Tokyo University of the Arts)

Bashamichi Bldg. (Department of Film 
Production): 4-44 Honcho, Naka-ku
(administrative office)

1-17-3 Azaminominami, Aoba-ku, Yokohama

4-42-1 Sumiyoshi-cho, Naka-ku, 
Yokohama
Sea Crane, 1-31-2 Tsurumichuo, 
Tsurumi-ku, Yokohama
1-10-1 Higashikanagawa, Kanagawa-ku, 
Yokohama
Yumeooka Central Building 4F, 
1-6-1 Kamiookanishi, Konan-ku, Yokohama
Futamatagawa Life 5F, 1-3 
Futamatagawa, Asahi-ku, Yokohama

AOBADAI TOKYU SQUARE South-1
Honkan Building 5F, 2-1-1 Aobadai, Aoba-ku, Yokohama

La Vista Shinsugita 4F, 1-1-1 Sugita, 
Isogo-ku, Yokohama

16-17 Totsuka-cho, Totsuka-ku, Yokohama
(inside the Totsuka Ward Office facility)

Izumi Chuo Life 3F, 3511-9 Izumi-cho, 
Izumi-ku, Yokohama

Yokohama ST Building B1F, 1-11-15 
Kitasaiwai, Nishi-ku, Yokohama

58-1 Honmokusannotani, Naka-ku, 
Yokohama

59-3 Honmokusannotani, Naka-ku, 
Yokohama (inside Honmoku Shimin Park)

8-21-7 Okamura, Isogo-ku, Yokohama 
(inside Kuraki Park)

114-4 Nagahama, kanazawa-ku, Yokohama 
(inside Nagahama Noguchi Memorial Park)

3-4-1 Minato Mirai, Nishi-ku, Yokohama

2-3-6 Minato Mirai, Nishi-ku, Yokohama

27-2 Momijigaoka, Nishi-ku, Yokohama

3-110-1 Noge-cho, Naka-ku, Yokohama

1-1-1 Shinko, Naka-ku, Yokohama

26-1 Miyazaki-cho, Nishi-ku, Yokohama

2-1-3 Nagatsuta, Midori-ku, Yokohama

1-2-1 Kosugaya, Sakae-ku, Yokohama

113 Yamate-cho, Naka-ku, Yokohama

http://ycc.yafjp.org/

http://www.bankart1929.com/

http://www.koganecho.net/

http://www.zounohana.com/

http://kyunasaka.jp/

http://www.fm.geidai.ac.jp/
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